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THE MAIN POINTS IN BRIEF 
• The economic recovery in 
Europe is making clear prog-
ress . The economic climate has 
again improved, and firms ' and 
consumers ' assessments of the 
general economic situation 
confirm growing confidence in 
the future economic trend. 
• The EU's leading economic 
indicator continued to point 
upwards in June. It showed a 
clear 0.5 percentage point im-
provement compared with the 
previous month. 
• In April industrialists revised 
upwards their October 1993 
plans for investment in 1994; 
they now intend to invest just as 
much in real terms in 1994 as 
they did m 1993 (see 
pages 9-11 ). 




* * * 
In this number: 
Industrial investment 
in 1993 and 1994 
GRAPH l : Indicators of economic sentiment -
European Community (s.a.) 
















Industrial confidence indicator I 
Construction confidence indicator I 











Consumer confidence indicator 1 
Retail trade : present business situation 
-40L__ _ __L __ __J_ _ __JL__ _ __J_ _ ...L_ _ ___J __ _J 
88 89 90 9 1 92 93 94 
1 See notes to Table I. 
GRAPH 2 : Investment in manufacturing industry 













Yearly% change 1 (CURRENT PRICES) 
~ Expected • Actual 
81 82 83 84 85 86 87 88 89 90 91 92 93 94 
Yearly% change1 (CONSTANT PRICES) 











81 82 83 84 85 86 87 88 89 90 91 92 93 94 
For each year the first column represents the first estimate given in the au-
tumn of the previous year; the second column is based on the spring survey 
results of the current year (April); the third column is the forecast for the 
current year according to the investment survey in October/November; the 
fourth column (actual) gives the reported rate of change according to the 
spring survey of the next year. 
Source : European Commission business surveys. 
The economic recovery in Europe is making further 
progress. - According to the latest business survey re-
sults, the economic climate has again improved, and firms' 
and consumers' assessments of the general economic situ-
ation, as reflected in the June business survey findings, 
confirm growing confidence in the future economic trend. 
The EU's leading indicator continued to point upwards 
in June. - The composite leading indicator of the econ-
omic trend in the European Union showed a clear 0.5 per-
centage point improvement attributable to the trends in 
Germany, Spain, Italy, the Netherlands and the 
United Kingdom. In Germany and the United Kingdom in 
particular, economic growth seems to have picked up. In 
France and Ireland, by contrast, the leading indicator fell 
slightly in June compared with the previous month. 
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Assessments of export order-book levels in European 
industry continue to improve. - Since last autumn, in-
dustrial firms have become less and less negative in their 
assessments of export order-book levels. This trend was 
maintained in June. Increased confidence in the world 
economic situation and in particular the noticeable econ-
omic upturn on the continent of Europe have probably con-
tributed to this. However, persistent dollar weakness could 
have an unfavourable impact on exports to overseas 
markets especially. 
Among the components of the EU's leading indicator, 
consumer confidence has improved markedly. - Com-
pared with the previous month, the consumer confidence 
indicator rose in the Union by three points on average in 
June, reaching its highest point since mid-1992. This rise 
between May and June is attributable mainly to the marked 
improvement in Germany, Spain, France, Italy and the 
United Kingdom. This favourable trend in Europe is being 
underpinned primarily by positive assessments of the gen-
eral economic situation and optimistic appraisals of the 
economic trend over the coming twelve months. A further 
factor is that consumers in the Union are anticipating im-
provements in their personal financial situations in the near 
future. The improvement in consumers' assessments of the 
unemployment trend has been especially pronounced . 
Over a period of six months (January to June), consumers' 
fears of a further rise in unemployment have diminished 
appreciably, by almost twenty points; this is also reflected 
in consumers' growing confidence in the future economic 
trend. 
The industrial conjzdence indicator again improved in 
June. The rise in the indicator was particularly noticeable 
in Germany, Spain, the Netherlands, Portugal and the 
United Kingdom. The generally optimistic assessment of 
the economic situation is being reinforced by the fact that 
industrial firms have shown an increasing tendency since 
last autumn to view their order-book and stock levels less 
negatively. 
However, this generally optimistic mood has so far had 
only a partially favourable impact on the investment cli-
mate in industry (see pages 9-11 ). 
Following the decline registered in May compared with the 
previous month, confidence in the construction industry 
improved slightly in June, returning to the level recorded 
in the spring. Without the appreciable loss of confidence in 
Italy and Ireland, the rise in the climate indicator for the 
construction industry in the European Union would have 
been more pronounced. 
Retailers take a more hopeful view of their future pros-
pects. - The results of the business survey conducted 
among retailers in May show a strengthening of confidence 
in the future business trend which is confinned by a less 
cautious approach to placing orders. Retailers' asses-
sments of their current business situation are also continu-
ing to point upwards. However, the indicator has so far 
risen only hesitantly from its 1993 low point. 
15 July 1994 
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1. industrial confidence indicator -33 
2. construction confidence indicator --63 
3. consumer confidence indicator -29 




= 5. economic sentiment indicator 
1. industrial confidence indicator 
96.5 106.6 
-22 
2. construction confidence indicator -37 
3. consumer confidence indicator 
4. share-price index(a) 
= 5. economic sentiment indicator 




2. construction confidence indicator --63 
3. consumer confidence indicator -32 








= 5. economic sentiment indicator 
I. industrial confidence indicator 
93.9 104.2 
2. construction confidence indicator 
3. consumer confidence indicator 
4. share-price index(a) 
= 5. economic sentiment indicator 
1. industrial confidence indicator -38 
2. construction confidence indicator -59 
3. consumer confidence indicator -27 








= 5. economic sentiment indicator 
I. industrial confidence indicator 
98.5 106.1 
-36 
2. construction confidence indicator -60 
3. consumer confidence indicator -46 




= 5. economic sentiment indicator 97.3 104.7 
I. industrial confidence indicator -38 13 
2. construction confidence indicator -51 21 
3. consumer confidence indicator -28 0 
4. share-price index (a) 
= 5. economic sentiment indicator 
I. industrial confidence indicator 
95.8 103.7 
-27 
2. construction confidence indicator -45 
3. consumer confidence indicator -36 




= 5. economic sentiment indicator 
1. industrial confidence indicator 
93.3 103.4 
-57 
2. construction confidence indicator -57 
3. consumer confidence indicator -24 




= 5. economic sentiment indicator 





2. construction confidence indicator -50 
3. consumer confidence indicator -22 
4. share-price indexlal 



























































































































































The figures for the Federal Republic of Germany refer to Western Germany, if not mentioned otherwise. 
Source. unles-. .1,tated other\.vise: European Commi.1,sion business surveys. 



















































































































Jan. Feb Mar. Apr. May June 
-15 -9 -12 -10 -9 -8 
-18 -16 -18 -14 -13 -14 
-25 -24 -22 -20 -16 -15 
222.5 226.2 223.1 221.4 227.0 215.3 






193.4 19().2 185.4 184.3 172.7 169.2 
99.4 99.7 99.8 100.0 100.1 
-28 -25 -20 -19 -16 -14 
-31 -30 -31 -28 -26 -24 
-29 -29 -24 -22 -17 -13 
173.8 170.9 170.8 175.7 176.2 165.2 
97.2 97.4 98.3 98.7 99.7 100.1 
-23 -20 -14 -12 -10 -8 
-35 -46 -34 -30 -24 -19 
-36 -32 -32 -33 -29 -27 
419.7 397.6 374.2 381.0 383.0 370.1 
97.8 98.1 98.3 98.4 98.9 99.1 
-24 -21 -16 -7 -2 -5 
-46 -40 
-22 -22 -22 -21 -18 -16 
279.9 281.2 269.9 261.9 260.7 242.4 










-19 -24 -33 
--6 -I -1 
358.3 329.9 310.3 319.3 304.2 298.1 
103.6 103.2 103.3 102.9 103.1 102.8 
--8 -7 -3 -4 -I 0 
-59 --65 -50 -24 -36 -40 
-31 -29 -29 -24 -23 -20 
189.1 205.8 204.6 238.6 241.0 222.9 
97.8 982 98.7 100.2 100.4 100.6 
--6 --6 --6 -3 -3 -I 
-17 -17 -14 -15 -12 -11 
-15 -12 -11 -9 -9 -8 
208.6 200.7 193.3 195.0 194.6 190.0 
~~ ~9 9~0 ~.s ~.s ~x 
-3 -2 
-24 -20 -19 










~9 ~x m.2 ~9 ™.3 rnA 
100.4 100.6 JOO.I 99.5 99.5 100.0 
-17 -14 -12 -10 -7 --6 
-38 -39 -35 -28 -29 -28 
-24 -23 -22 -21 -19 -16 
234.0 233.6 226.6 226.0 224.5 213.8 
98.0 98.3 98.7 99.4 99.9 100.4 
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TABLE 2: Monthly survey of manufacturing industry - Monthly questions and the composite industrial confidence indicator (al 
Balances: i.e. differences between the percentages of respondents giving positive and negative replies (s.a.) 
------ ------ -----
----- ---· -- ----
- ------- --- ------- - - -




-·- - ----- - -
Trough Peak IV I ]I Jan. Feb. Mar. Apr. May June 81/83 88/90 
-- ----- -----




-·· - - -- ---
INDUSTRIAL B -33 2 -15 -20 -29 -24 -12 -9 -15 -9 -12 -10 -9 -8 
CONFIDENCE DK -22 5 -8 -7 -13 -3 6 10 6 : 10 
INDICATOR D -38 11 0 -18 -34 -31 -24 -16 -28 -25 -20 -19 -16 -14 
GR : 5 -7 -4 -6 -8 -3 I -5 -1 -2 0 l l 
E : 0 -22 -25 -35 -28 -19 -10 -23 -20 -14 -12 -10 -8 
F -38 12 -20 -21 -35 -31 -20 -5 -24 -21 -16 -7 -2 -5 
IRL -36 14 -9 -4 -13 -9 l -2 2 I 0 l -1 -5 
I -38 13 -13 -15 -18 -12 -6 -2 -8 -7 -3 -4 -1 0 
L -67 II -24 -28 -25 -24 -19 -II -20 -18 -18 -15 -9 -9 
NL -27 3 -5 -6 -10 -8 -6 -2 -6 -6 -6 -3 -3 -1 
p : 5 -7 -12 -25 -21 -13 -6 -17 -12 -9 -9 -7 -3 
UK -57 21 -32 -24 -11 -7 -1 -3 -3 l -2 -8 -2 0 
----- --------- ·---· - -- - - - --




----- If -- -------- ------- -- ------- ----- -- ---- -·· PRODUCTION -37 12 -12 -16 -28 -21 -5 -3 -9 2 -7 -6 -2 0 
EXPECTATIONS DK -12 15 8 7 4 9 17 21 17 : 21 : : 
D -27 14 3 -10 -20 -11 -2 7 -6 -1 2 5 7 8 
GR : 29 18 25 20 17 21 24 20 21 21 23 24 25 
E 16 -1 -4 -10 -3 2 5 -3 5 3 l 6 7 
F -20 23 -4 -4 -20 -14 I II -5 0 7 11 15 6 
IRL -37 27 4 l -3 l 14 10 16 15 10 14 15 0 
I -22 28 8 I -1 6 9 14 7 9 11 12 14 17 
L -66 19 -27 -28 -16 -14 -9 -5 -11 -8 -7 -7 -3 -5 
NL -13 12 5 4 1 4 8 8 12 6 5 8 8 8 
p 18 9 3 -8 -5 -1 9 -4 0 I 5 8 13 




EUR -24 28 0 -4 -9 -3 6 10 2 7 8 9 11 II 
ORDER-BOOKS 
- - B -·- -49 -1 -33 - - -45 -41 -28 -26 -31 -24 -35 -31 -26 -24 -22 
DK -32 11 -14 -17 -31 -12 -6 II -6 11 
D -54 12 -4 -29 -57 -57 -51 -40 -56 -53 -45 -45 -40 -36 
GR -7 -23 -21 -26 -25 -19 -18 -20 -18 -19 -18 -15 -22 
E : -3 -39 -43 -58 -52 -38 -22 -40 -43 -31 -22 -24 -19 
F -56 16 -35 -39 -57 -57 -42 -17 -49 -45 -31 -23 -13 -14 
IRL -57 16 -22 -8 -20 -10 -2 -6 l -3 -3 -10 -6 -3 
I -64 12 -28 -30 -38 -29 -21 -12 -21 -25 -16 -17 -11 -8 
L -70 16 -38 -44 -44 -44 -40 -30 -34 -44 -41 -36 -26 -27 
NL -42 l -11 -15 -23 -22 -18 -10 -22 -17 -14 -11 -12 -8 
p : 0 -21 -30 -48 -45 -30 -22 -36 -31 -23 -23 -24 -18 
UK -57 26 -56 -49 -26 -20 -15 -11 -17 -ll -16 -17 -8 -7 
EUR - -· ----- ------- ---- - - -- ---




EXPORT B -55 -3 -30 -36 -49 -44 -34 -24 -39 -30 -32 -28 -22 -21 
ORDER-BOOKS DK lO 17 -4 -9 -24 -8 2 9 2 : : 9 
D -48 I -32 -39 -63 -63 -59 -49 -62 -59 -56 -51 -49 -47 
GR : -16 -24 -26 -24 -15 -4 -2 -3 2 -10 -4 0 -2 
E -17 -33 -38 -48 -42 -30 -16 -34 -33 -24 -18 -21 -9 
F -52 24 -34 -32 -54 -51 -37 -14 -42 -39 -31 -15 -17 -11 
IRL 29 -20 2 -18 -18 -15 -13 -8 -18 -18 -19 -9 -11 
I -57 0 -33 -35 -26 -II -2 8 0 -4 -l 5 7 12 
L -80 52 -47 -51 -42 -51 -43 -28 -43 -46 -41 -J4 -26 -25 
p : I -24 -29 -50 -38 -15 3 -14 -19 -11 -4 I 12 
UK -65 12 -35 -35 -19 -16 -10 -8 -8 -14 -8 -8 -9 -7 
-
----------- ---- -------- ---
----
EUR -50 0 -32 -35 -46 -42 -35 -23 -36 -36 -32 -24 -25 -21 
STOCKS 
--- -- B- ---- ------ ---- - --- -- - -- -- --- --- -19 -1 7 12 13 9 0 0 I -2 l -2 0 l 
OF FINISHED DK 23 -I 18 11 lO 5 -6 l -6 : l 
PRODUCTS D 27 -9 0 15 27 25 20 15 22 20 18 18 14 13 
GR : I 14 15 12 14 lO 4 16 7 8 6 5 I 
E 8 26 27 37 28 21 12 26 21 15 14 12 11 
F 42 -3 21 19 27 23 21 9 19 19 24 9 9 8 
IRL 29 -6 8 5 15 18 9 9 10 lO 7 2 13 13 
I 28 -4 19 17 13 13 7 7 11 6 5 6 7 8 
L 58 -10 7 II 15 14 8 -2 16 2 5 2 -3 -4 
NL 39 0 8 7 9 8 8 5 7 8 8 6 6 3 
p : 0 10 9 18 13 8 5 12 6 5 8 5 3 
UK 41 4 26 20 18 16 13 15 12 13 13 18 15 12 
---- ·- - ------- ------ - ----- -




-24 - 2-- ---- -------- - ------- -----··· SELLING-PRICE 12 -3 -6 -2 -1 5 -5 2 0 3 4 9 
EXPECTATIONS D 2 26 14 10 -2 -4 -4 4 -7 -4 -2 0 4 9 
GR : 41 28 28 22 24 22 29 23 20 22 30 28 29 
E 21 0 -5 -10 -6 l 7 -5 3 4 7 6 8 
F 17 34 11 8 -3 -5 l 6 -2 -3 7 2 9 7 
IRL l 23 -1 -4 -4 0 -9 l -10 -II -6 -5 -2 9 
I 6 32 16 13 11 9 12 18 II 13 13 15 17 23 
L -38 62 -32 -14 l 14 -1 -13 2 2 -7 -10 0 -29 
p : 28 17 10 3 2 14 18 9 17 15 13 17 23 





EUR 22 28 11 7 I 0 2 8 0 2 5 4 8 13 
------ -· - -- - ------- ----- -
(a) The indicator is an average of the response-; (balances) to the que:,,tions on production expectations, order-books and stocb. (the latter with inverted sign). 
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TABLE 3 : Survey of the construction industry 
Balances : i.e. differences between the percentages of respondents giving positive and negative replies (s.a.) 



























































































































































































B -- -----_-1-8 - -28-- 11 
D --49 45 12 
GR 9 26 --4 
E 70 19 
IRL 38 -30 
2 63 25 
L --49 23 
NL 64 34 
P 70 30 
UK -21 70 -32 


























































































































-21 -17 -14 
-18 -II 
-30 -30 -26 
-31 --40 -18 
-35 -38 -24 
-58 --46 --40 
-25 -22 -25 
-53 -58 -33 
-56 -68 -58 
-18 -16 -12 
--44 --46 -52 
-30 -21 -21 
-39 -37 -28 
-22 -7 - -9 





















































-66 -73 -75 
-54 --46 --44 
-52 --49 --40 



















































Jan. Feb. Mar. Apr. May June 
-18 -16 -18 -14 -13 -14 
-II I 
-31 -30 -31 -28 -26 -24 
--40 -18 
-35 --46 -34 -30 -24 -19 
--46 --40 
-22 -23 -21 -19 -24 -33 
-59 -65 -50 -24 -36 --40 
-61 -69 -74 -69 -57 -50 
-17 -17 -14 -15 -12 -11 
-52 --43 --45 -53 -55 --48 
-24 -20 -19 -21 -25 -19 
-38 -39 -35 -28 -29 -28 
-9 -8 -5 -16 -17 5 
-23 -20 -21 -23 -12 -16 
-11 6 
























































-37 -34 -33 -33 
--47 
--42 -36 -29 -28 
-52 
--49 --40 -51 -61 
-54 --41 --45 --48 
-70 -61 -58 --49 
-22 -23 -19 -19 
-71 -72 -79 -75 
--44 --45 --45 --41 
--46 --40 --40 --40 
-9 -5 
-2 5 
































-25 -24 -19 -10 
-28 




























































24 17 26 
4 -8 -1 0 
(a) The indicator is an average of the responses (balances) to the questions on order-books and employment expectations. 
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TABLE 4 : Results of business surveys in the retail trade 
Balances : i.e. differences between the percentages of respondents giving positive and negative replies (seasonnally adjusted) 
- --- ---- --- --- ------
Peak 1991 1992 1993 1993 1994 1994 
88/90 IV II Jan. Feb. Mar. Apr. May June 
PRESENT B 30 -10 -13 -25 -20 -16 -17 -14 -18 -26 -17 
BUSINESS DK 27 28 16 19 35 41 25 40 40 40 42 40 
SITUATION D 41 21 -8 -19 -28 -21 -24 -19 -21 -30 -17 
E -4 -33 -49 -64 -62 -52 -54 -56 -54 -47 -61 -56 -46 
F 7 -18 -38 -54 -40 -30 -39 -18 -32 -20 -6 
f(b) 10 -10 -16 -35 -35 -33 -39 -28 -31 -26 -32 
NL 55 41 26 24 28 22 22 27 21 19 18 19 29 
p 5 -9 -9 -31 -38 -35 -30 -37 -35 -34 -29 -32 -30 
UKCa) 40 -33 -34 -10 -3 -10 -7 -9 -14 -13 -9 
EUR 8 -8 -21 -29 -28 -23 -27 -19 -24 -24 -17 
VOLUME B 21 19 21 22 15 II 15 8 10 14 II 
OF STOCKS DK 17 20 18 14 8 10 3 6 15 11 6 12 
D 29 19 26 27 28 27 31 25 25 33 39 
E 10 2 8 8 10 6 3 8 7 3 4 4 2 
F 23 13 9 3 5 13 19 5 15 2 7 
J(b) 31 26 21 29 25 22 21 22 24 25 21 
NL 20 10 12 14 13 15 14 16 14 15 15 15 12 
p 26 II II 16 14 10 8 9 8 12 8 12 5 
UKCaJ 31 27 20 10 12 15 17 16 13 13 11 
EUR 21 18 18 17 17 17 19 16 17 18 18 
INTENTIONS B 17 ---0 -9 -18 -14 ---0 -4 -5 -8 -8 -3 
OF PLACING DK 19 21 5 15 39 39 30 46 42 35 45 36 
ORDERS D 19 10 -4 -II -13 -8 -13 -5 -7 -16 -17 
E 21 8 -3 -17 -13 -6 -5 -9 -5 -3 -9 1 -7 
F -7 -23 -26 -27 -27 -23 -22 -21 -25 -20 -22 
f(b) 
-1 -21 -25 -47 -47 -30 -31 -26 -34 -29 -24 
NL 22 8 2 -8 -7 -I 3 -1 -3 -1 5 5 
p 7 -8 -15 -32 -35 -28 -15 -31 -24 -29 -15 -18 -11 
UK(a) 40 -28 -17 11 20 10 16 18 10 6 18 
EUR 4 -10 -14 -17 -15 -11 -11 -7 -11 -13 -9 
EXPECTED B 21 2 I -9 -3 I 8 -2 -4 -1 
BUSINESS DK 40 41 32 40 55 56 45 58 61 54 58 57 
SITUATION D 25 12 -4 -11 -13 -7 -8 -9 -4 -9 -4 
E 32 24 0 -18 -7 -6 4 -6 -7 -5 10 
F -7 -41 -34 -29 -29 -14 -6 -19 -18 -11 -14 
J(b) 14 -12 -15 -38 -29 -23 -30 -16 -23 -16 -17 
NL 40 22 18 8 II 15 20 16 14 16 12 22 25 
p 39 17 8 -2 -2 0 3 -4 5 -2 -1 3 8 
UKCa) 43 -1 10 22 30 25 30 22 23 22 12 
EUR 9 -3 -4 -12 -7 -5 -6 -3 -6 -2 -2 
(aJ Refer~ to volume of sales for the time of the year. 
(b) Exel. large multiple shops. 
GRAPH 3 : Results of business surveys in the retail trade - European Community1 (s.a.) 





















1988 1989 1990 1991 1992 1993 1994 1988 1989 1990 1991 1992 1993 1994 
For the notes : see table 4. 
I Since September 1988 with Spain; since January 1989 with Portugal; since November 1990 with Denmark. 
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- over last 12 months 




- over last 12 months 
- over next 12 months 
MAJOR PURCHASES 
-at present 
- over next 12 months 
Ranges 1991 1992 1993 1993 1994 1994 
Trough Peak 
81/83 88/90 IV II Jan. Feb. Mar. 
Apr. 
-
B -31 5 -7 -12 -26 -29 -24 -17 -25 -24 -22 -20 
DK -17 2 -2 -2 -5 -2 3 8 0 5 3 8 
D -29 6 -12 -20 -28 -29 -27 -17 -29 -29 -24 -22 
GR -7 -27 -31 -27 -17 -16 -16 -15 -16 -20 
E 5 -6 -20 -34 -35 -33 -30 -36 -32 -32 -33 
F -12 -9 -21 -22 -25 -25 -22 -18 -22 -22 -22 -21 
IRL -39 -3 -18 -21 -13 -7 -2 -3 -1 -3 -I -6 
I -27 0 -13 -19 -32 -31 -30 -22 -31 -29 -29 -24 
NL -37 11 -10 -10 -17 -16 -13 -9 -15 -12 -ll -9 
P 4 3 -5 -24 -29 -27 -27 -30 -27 -23 -26 
UK -22 7 -17 -15 -13 -ll -II -17 -9 -10 -14 -17 
E-UR~(c-) --_-2_1 ____ 3_ -14 -18 - ---2-5---2-5-- -23 -}'l__---24 -23-_ =-:::-R:::-21 
B --~-2~9- 2 .:_3- -- ~ -11 -14 --12 -9 -11 -12 -13 -9 
DK -12 6 -I 3 l 3 6 10 6 8 5 9 
D -21 4 -7 -15 -18 -19 -21 -16 -21 -23 -19 -18 
GR -8 -34 -39 -37 -28 -22 -23 -21 -21 -25 
E O -4 -12 -22 -25 -24 -22 -27 -23 -22 -23 
F -II -5 -10 -10 -12 -15 -14 -13 -15 -14 -14 -13 
IRL -47 -13 -21 -22 -17 -12 -10 -II -11 -10 -9 -13 
I -17 -l -5 -9 -20 -22 -23 -20 -24 -22 -22 -20 
NL -25 12 4 1 -1 -2 -1 -2 0 -1 -I -1 
P 2 -l -5 -18 -22 -20 -22 -23 -19 -19 -21 
UK -34 -2 -22 -20 -21 -20 -22 -23 -21 -21 -23 -23 
----------
EUR(C) -1_8__ _.::4_ __ ---=9----=1_i_ c--17 -18 _-18 __ c:::l7 -19 ,-1_8 _____ -18 
B -17 8 2 0 -5 -7 -4 -1 -4 -4 -4 
DK -7 12 7 10 10 11 11 12 lO 13 II 
D -17 4 -6 -9 -13 -14 -13 -9 -14 -15 -11 
GR 3 -23 -26 -18 -3 -4 -3 -3 -5 
E 8 3 -7 -11 -11 -9 -5 -1 l -8 -8 
F -4 3 -2 -1 -5 -6 -4 -1 -4 -3 -4 
IRL -32 0 -8 -8 -5 -2 0 -l O l 0 
I -II 5 -l -5 -12 -11 -8 -4 -10 -7 -7 
NL -21 10 0 2 -1 -2 -3 I -2 -3 -3 
P 9 7 l -13 -16 -12 -12 -14 -13 -10 














EUR(C) -10 2 -2 -4 -9 -10 -9 _ _::-_Q_ _ --CJ_ -9 _ _____=§ ___ -8 
Ii- ---- -73 7 -20 -.32 -- -54 -57 -52 -41 -55 -52 -48 -45 
DK -51 8 -I -3 -14 -5 l 11 -4 3 4 12 
D -55 14 -18 -34 -54 -59 -56 -36 -60 -59 -50 -46 
GR -16 -32 -36 -34 -27 -24 -23 -25 -23 -25 
E O -11 -30 -54 -59 -57 -54 -60 -55 -56 -59 
F -42 -23 -43 -46 -54 -54 -52 -46 -51 -53 -51 -49 
IRL -82 -3 -31 -44 -36 -24 -10 -II -11 -10 -10 -16 
I -62 -3 -30 -47 -70 -70 -69 -57 -69 -69 -68 -60 
NL -69 21 -23 -26 -47 -45 -41 -31 -49 -40 -35 -32 
P 13 10 -4 -33 -42 -35 -36 -39 -34 -33 -36 






















































EUR.(C) -52 -10 -30 -40 -53 -- -52 -49 -=±L -50 _:::49 -47 :-45_ -42 
B -55 8 -11 -22 -40 -43 -29 -16 -33 -29 -- -25 -23 -12 
DK -31 5 -1 -4 -6 -5 4 7 -I 8 4 8 7 
D -37 6 -16 -24 -38 -38 -29 -12 -34 -31 -23 -19 -12 
GR O -15 -20 -13 2 -I 1 -3 -I -9 -11 
E 6 -6 -24 -25 -23 -22 -14 -24 -20 -22 -20 -14 
F -40 -7 -29 -26 -27 -25 -18 -13 -15 -17 -22 -20 -11 
IRL -48 10 -18 -18 -11 -3 3 I 5 4 0 -4 3 
I -32 5 -18 -23 -29 -24 -12 3 -14 -7 -14 -I 0 










P 12 9 -5 -25 -28 -22 -22 -26 -23 -18 -22 -20 -23 
~~R<ci =;~----~~- -~~ -i6 _ =1~ =:!t---~~- =:~ =~-=j __ =:~ =7~ =~: -~ 
B 5 8 -5 -4 -21 -25 -22. -19 -22 -23 -20 -22 -19 -16 
DK 3 -4 -14 -18 -17 -13 -8 3 -11 -8 -6 2 5 2 
D -19 3 -13 -16 -18 -16 -18 -14 -17 -19 -18 -16 -14 -ll 
GR -13 -31 -35 -31 -31 -28 -27 -25 -31 -29 -32 
E 13 -14 -25 -58 -59 -54 -53 -56 -52 -53 -55 -50 -55 
F 23 -1 -21 -26 -29 -27 -23 -19 -24 -24 -21 -21 -19 -17 
IRL 1 5 -10 -11 4 5 9 9 11 2 15 7 6 13 
I -15 -2 -9 -14 -28 -28 -37 -35 -37 -37 -36 -36 -33 -36 
NL -23 11 -1 -3 -7 -8 -3 -3 -4 -3 -3 -2 -3 -3 
P -2 -9 -13 -34 -39 -42 -43 -47 -43 -37 -38 -43 -48 
UK 20 28 -5 5 11 II 10 12 II 9 ll 15 10 12 
-- ----------- ------------- -- --------
EUR(c) 5 I -12 -14 -21 -20 -20 -17 -20 -21 -19 -18 -17 ---=lL 
B -30 =10 -13 -12 -14 -15 -16 -fo -17 -17 -i5--=--i6 ::.:.16 -15 
DK -13 -7 -10 -10 -9 -7 -5 -3 -4 -3 -7 -2 -5 -2 
D -33 -13 -19 -22 -26 -27 -28 -24 -28 -29 -27 -25 -24 -24 
GR -26 -28 -41 -38 -36 -38 -35 -41 -38 -40 -35 
E -16 -27 -29 -37 -44 -40 -43 -38 -41 -42 -39 -40 
F -18 I O O O O O O O O O O 0 
IRL -32 -4 -12 -15 -16 -17 -14 -16 -16 -13 -13 -16 -17 
I -24 -17 -19 -20 -21 -21 -21 -20 -22 -20 -20 -20 -20 
NL -29 -8 -13 -13 -12 -12 -14 -12 -14 -15 -12 -13 -10 
P 20 5 3 -14 -14 -14 -8 -21 -14 -7 -12 -6 
UK -22 -8 -18 -19 -19 -18 -17 -19 -15 -20 -17 -20 -19 










TABLE 5 (continued): Consumer opinion on economic and financial conditions (s.a.) (a) 
----------
-- -----------
Ranges 1991 1992 1993 1993 1994 1994 
---- ----
Trough Peak IV II Jan. Feb. Mar. Apr. May June 81/83 88/90 
··------- ---------
---------- ---- --------------------
UNEMPLOYMENT B 69 3 27 41 57 55 45 35 48 46 42 35 34 35 
DK 44 14 27 31 29 22 6 I II 2 5 0 4 0 
D 54 1 33 33 52 56 46 33 51 47 39 39 31 28 
GR 15 44 49 41 29 34 31 35 35 38 40 
E -4 27 47 59 52 48 36 51 46 46 40 38 29 
F 59 10 52 54 59 59 50 41 51 49 51 47 41 35 
- over next 12 months IRL 65 5 43 50 40 37 29 24 30 28 29 28 23 22 
I 62 26 42 53 66 65 56 28 61 56 51 36 30 19 
NL 81 -9 24 31 67 64 56 50 66 52 51 52 54 44 
p 
-3 9 26 62 70 61 60 62 63 58 63 60 57 
UK 59 -12 47 41 34 25 20 25 15 16 28 28 26 21 
----------
--------- --------------
EUR(C) 54 9 39 43 54 52 43 33 46 42 42 38 33 28 
---------- --- -- - -------- -
PRICE TRENDS B 78 21 40 43 44 41 38 38 37 40 38 36 40 37 
DK 58 -38 -22 -30 -42 -43 -45 -39 -49 -43 -42 -41 -41 -35 
D 56 -28 38 51 48 43 44 34 47 44 41 36 35 32 
GR 19 51 51 48 41 30 32 30 28 31 32 
E 18 34 35 23 25 25 24 27 25 24 26 24 23 
F 79 0 11 6 -4 -10 -5 -II -3 -4 -8 -II -12 -10 
- over last 12 months IRL 89 21 29 27 14 15 12 14 10 15 12 18 14 II 
I 81 30 49 48 43 44 39 34 38 42 37 37 34 32 
NL 71 -18 23 28 14 13 16 17 16 18 15 17 16 19 
p 35 51 51 46 47 43 44 43 46 41 50 44 39 
UK 42 9 37 20 15 15 16 16 II 17 19 17 16 16 
-- - -----------------
EUR(C) 63 II 33 32 25 23 23 19 24 24 22 20 19 18 
- ---------------
-------- --------------------- -- ---- ---- --------
B 48 13 32 36 38 36 32 26 33 32 30 28 27 23 
DK 36 -39 -18 -17 -27 -26 -23 -21 -21 -24 -24 -22 -22 -20 
D 53 -3 53 46 46 44 38 33 42 37 35 34 34 32 
GR 31 51 51 45 38 37 34 41 37 40 41 
E 8 22 27 9 7 9 10 8 8 10 II 9 9 
- over next 12 months F 55 -4 26 12 10 -3 -1 -6 1 -4 -1 -3 -8 -6 
IRL 56 14 28 24 16 14 10 18 6 10 15 19 16 18 
I 62 35 54 53 45 39 35 25 39 34 33 28 26 20 
NL 54 7 48 36 29 26 29 26 26 29 31 27 23 28 
p 21 33 41 36 37 34 32 35 33 33 _,8 28 29 
UK 39 25 34 24 35 43 38 37 35 38 40 40 36 34 
------------" ---------------------------------------





SAVINGS B 33 65 60 61 54 50 48 50 47 46 50 49 49 51 
DK 20 78 62 73 72 67 55 56 55 58 53 58 54 55 
D 18 52 42 35 33 32 34 36 34 33 34 36 34 39 
GR -19 -42 -43 -39 -41 -44 -36 -46 -49 -53 -52 
E 53 40 42 47 45 45 40 43 48 45 46 37 38 
F -7 48 43 48 51 54 53 52 56 52 52 54 51 52 
- at present IRL -13 23 10 9 12 13 8 7 8 6 9 5 9 7 
I -19 50 48 45 42 45 44 46 41 47 45 42 45 so 
NL 22 60 52 56 59 58 53 59 52 49 58 58 58 62 
p 
-15 -19 -23 -38 -44 -42 -40 -49 -41 -36 -40 -43 -38 
UK 2 25 26 15 -1 -1 -4 -5 -5 -5 -1 -7 -7 -2 
-----------------------------------------------
EUR(cl I 41 39 36 34 34 33 33 33 33 34 33 32 35 
------------
B -26 14 10 11 4 I 4 4 5 2 4 5 4 3 
DK -24 21 10 15 14 16 16 19 15 17 16 18 16 23 
D -6 22 13 5 2 1 5 I -1 3 3 5 8 
GR -32 -49 -53 -52 -48 -45 -47 -44 -45 -49 -52 
E -16 -24 -25 -28 -30 -25 -23 -27 -22 -25 -26 -26 -16 
- over next 12 months F -35 -23 -27 -27 -29 -31 -28 -24 -27 -30 -28 -26 -21 -24 
IRL -26 -12 -25 -26 -25 -19 -22 -22 -24 -20 -22 -26 -17 -24 
I -32 0 -1 -6 -21 -21 -24 -20 -27 -23 -21 -20 -21 -18 
NL -6 35 32 35 36 36 34 35 35 32 34 32 35 39 
p 
-19 -23 -25 -33 -30 -33 -35 -35 -38 -26 -36 -31 -39 
UK -30 -3 -16 -17 -20 -21 -21 -24 -22 -19 -23 -23 -25 -23 
---- --------------
- -- ----------------------------- ----- ---------- ----- -- ------- ----
EUR(C) 
-18 -4 -7 -10 -15 -15 -15 -13 -15 -15 -14 -14 -13 -11 
- --------------
--------------------
FINANCIAL B 4 19 16 18 16 14 17 14 18 16 16 16 13 13 
SITUATION DK 3 27 12 20 20 20 19 21 19 21 18 20 19 23 
OF HOUSEHOLDS D 10 22 18 13 12 12 11 13 11 10 12 13 13 14 
GR 6 5 3 3 5 5 2 6 6 3 4 
E 15 8 10 7 7 8 8 7 9 8 8 8 9 
F 6 7 5 5 5 3 4 4 4 4 3 4 4 3 
- indicator of net IRL -7 7 3 3 4 7 7 8 6 7 9 7 8 9 
acquisition of I 8 20 19 17 10 9 7 9 6 7 8 8 8 II 
financial assets NL 16 27 25 24 23 23 25 25 25 23 27 25 24 26 
p 9 10 10 6 7 5 0 6 2 7 4 0 -4 
UK 6 16 7 6 6 5 5 4 7 4 4 6 2 4 
---------------------- - -------- ------- - -----
EUR(C) 9 14 12 II 9 8 8 9 8 8 8 9 8 9 
---------- -------
(a) The ~urn of the replie~ for each Member State are weighted in the Community total with the value of conwrners' expenditure. 
(b) The indicator represents the arithmetic average of results for five questions, namely the two on the financial situation of the household. the two on the general economic situation, and that 
concerning major purchases at pre:-.ent. 
(c) If monthly data are not available, the EUR-average~ incorporate the rno~t recent available results. 
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INDUSTRIAL INVESTMENT MAY GROW MODERATELY IN 1994, 
ACCORDING TO SURVEY RESULTS 
Industrial managers expect the volume of investment 
in 1994 to be on about the same level as in 1993, revising 
it upward from a-3 % change in the Autumn 1993 exer-
cise. - The first upward revision of investment since 1990 
is partially explained by the evolution of demand indica-
tors, as reflected in the rise of the industrial confidence 
indicator from -23 in October 1993 to -12 in March 1994 
and -10 in April 1994, the months in which the Spring in-
vestment survey was held. As is normal for the "ex post" 
estimate of investment, the 1993 figure was not revised as 
compared with the Autumn 1993 exercise, remaining at a 
decrease of 12% in volume (Table 7). Upward revisions in 
Italy and the United Kingdom were approximately com-
pensated for by downward adaptations in Germany1 and 
France (Table 9). 
The low level of the capacity utilization rate may have 
prevented the 1994 investment outlook from appearing 
as bright as the improving confidence among industrial 
managers may have suggested. - Indeed, capacity util-
ization in April 1994 was at 78.6%, clearly above its low 
of 77.2% in July 1993, but still significantly below the 
81.2 % average of the 1980-1991 period. In such a situation 
growing demand can often be met by augmenting the use 
of existing capacity2. Thus, the evolution of capacity utiliz-
ation is only one factor explaining the investment outlook. 
Other factors which may have influenced investment per-
spectives, e.g. rising long-term interest rates may have 
done so in a negative way. 
The upward revision of 1994 investment is not general. 
- The divergence in the country results is one sign of a per-
sistence of some uncertainty (Table 6). Some Member 
States have revised indeed the change in industrial invest-
ment downwards, with Italy arriving at-2% in volume and 
Spain at-7% (both instead of0% in Autumn 1993). These 
movements are more than compensated by the improving 
1 Excluding the new Lander 
2 There is still a big majority of industry managers considering ca-
pacity to be sufficient with relation to expected production : see 
Table 3 of the May 1994 issue. 
GRAPH4: Industrial investment in manufacturing industry 
figures for Denmark (+15% instead of +3%), Germany 
(-3% instead of -5%), France (+2% instead of -1 %), 
Portugal (-3% instead of -18%) and the United Kingdom 
( +9% instead of+ 1 % ) (Table 9). Because, in Germany and 
France, there is at the same time a downward revision for 
1993, the 1994 revisions can be interpreted partly as delays 
in investment from 1993 to 1994 in these countries. 
The upward revision of 1994 investment is not appar-
ent in all sectors. - On the one hand, there is a moderate 
upward revision to figures ranging from +2% to +4% for 
the value change in the basic materials, equipment goods 
and the processing industries (Table 8). On the other hand, 
evolutions in metallurgical and food industries diverge 
from this picture. The value change of investment in food 
industries is strongly revised upwards in almost all 
Member countries, yielding a Community result of +6% 
instead of -5% as in the Autumn exercise. Because there 
is at the same time a downward revision for 1993 from+ 1 % 
to -1 %, the 1994 revision is partly due to a delay in invest-
ment from 1993 to 1994. While the growing demand of 
firms may explain the amelioration of the investment out-
look in the other sectors, the improvement in the food in-
dustries cannot yet be seen as a sign of growing demand 
from consumers. The value change of investment in the 
metallurgical industries is revised downwards in Spain, 
France, Ireland, Italy, Portugal and the United Kingdom. 
giving way to a +3% for the Community. 
The persistence in the improvement of the industry out-
look since conducting the Spring investment survey 
suggests that industry managers might revise 1994 in-
vestment upwards again in the Autumn. - Order-book 
assessments continue to improve, mainly fuelled by export 
orders and the majority of industry managers expecting 
production to increase is still growing (Table 2). A brighter 
investment outlook needs a continued ameliorating general 
climate. Signs of this should be increases in capacity utiliz-
ation and an absence of further increases in long-term in-
terest rates. 
% change in relation to preceding year 













B DK D D+ GR E F IRL L NL p UK EUR EUR+ 
ESS3 1993 
- 1994 
Sources : European Commission business surveys. 
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TABLE 6: Industrial investment in manufacturing industry by Member State 
% change in relation to preceding year 
Year Bid) DKidl D D+* GR(dligJ E F IRLidl J)d)(g) NL p t:Kidl Et:Rid1 EUR+id1* 
1993 
in value terms -28 -2 -19 -15 +12 -17 -15 -I -2 +3 -2 -6 +II -9 -8 
in volume terms(al -29 -4 -21 -17 +l -21 -17 -4 -6 +I -3 -13 +7 -12 -II 
1994 
in value terms +5 +17 -1 0 +26 -3 +3 -5 +2 +13 -10 +3 +II +3 +3 
in volume termsla) +2 +15 -3 -2 +15 -7 +2 -7 -2 +9 -11 -3 +9 I 0 0 
* Including the five new German Linder. 
TABLE 7: Industrial investment in the EC manufacturing industry** 
A. % change in value in relation I B. c1r1 change m volume in relation 
to preceding year i _topreceding year (a) 
Years to which data relate Year'> to which data relate 
~~~------- -
Date of survey : 1988 1989 1990 1991 1992 1993 1994 1988 1989 1990 1991 1992 1993 1994 
October/November 1988 11 14 7 10 
March/April 1989 12 15 8 10 
October/November 1989 14 15 9 10 
March/April 1990 12 15 8 II 
October/November 1990 9 7 4 3 
March/April 1991 II 3 6 -2 
October/November 1991 0 3 -4 -I 
March/April 1992 0 I -4 -3 
October/November 1992 -2 -2 -5 -6 
March/April 1993 -3 -6 -5 -9 
October/November 1993 -10 0 -12 -3 
March/April 1994 -9 3 -12 0 
TABLE 8: Industrial investment survey by branch 
Results of March/April 1994 investment survey,% change in value, over the preceding year 
Basic materials Metallurgical E4uipment goods Processing Extractive Food Total. all industries(bl industries industries industries<c) industries industr) 
1993 1994 1993 1994 1993 1994 1993 1994 199.l 1994 1993 1994 1993 199.J 
B -22 +11 -38 +4 -44 +12 -17 -4 -9 -16 -28 +5 
DK +14 +10 -50 +43 -10 +23 -9 +33 +2 +4 -2 +17 
D** -16 +l -21 -10 -21 -1 -19 -7 -10 +9 -20 +5 -19 -1 
GR -11 +71 -26 -7 -20 +3 +5 +24 +5 -4 +12 +26 
E -7 -19 -37 +9 -5 -1 -37 +9 -22 -49 +I +II -17 -3 
F -14 +I -11 +l -20 +7 -10 -5 -22 -5 -9 +5 -15 +3 
IRL +9 +7 +5 -95 -24 +23 +29 +7 -15 -9 -1 -5 
I +12 +4 -26 -22 -4 0 -3 4 -29 +3 +8 +19 -2 2 
L -36 -6 +75 +12 -35 +79 +22 +37 -33 +20 +3 +13 
:\'L -18 +5 -24(t) -4(t) -I -11 70 -44 -2 +10 -2 -10 
p 
-JI -19 -56 +269 +52 +33 -27 -9 -13 -22 -14 -8 -6 +3 
UK +12 +I +3 +3 +7 +15 +7 +19 +26 +6 +II +II 
EUR(e)** 
-5 +2 -21 +3 -13 +4 -JO +2 -I +6 -9 +3 
TABLE 9: Industrial investment survey - all branches 
% change in volume (a) in rela_tion to preceding year 
Year to which data 1990 1991 1992 1993 1994 
relate: 
---·---~ -·~----·------
Oct/ March/ Oct/ March/ Oct/ March/ Oct/ March/ Oct/ March/ Oct/ \1arch/ Oct/ March/ Oct/ \1arch/ 
Date of wrvey : Nov. April Nov. April Nov. April Nov. April Nov. April Nov. April Nov. April r-.iov. April 
1990 1991 1990 1991 1991 1992 1991 1992 1992 1993 1992 1993 1993 1994 1993 1994 
B(<l) +12 +12 0 +4 -5 -3 +2 +I 0 -7 -19 -21 -30 -29 +4 +2 
DK(<l) +4 +9 +3 +II +12 +6 -3 +14 +7 -9 -6 +4 0 -4 +3 +15 
D** +8 +7 +7 +5 +4 +3 -2 -4 -7 -10 -9 -17 -17 -21 -5 -3 
GR(<l)(g) 
-5 -5 +7 +3 -21 -20 +14 +II +15 +18 +8 +7 +l +I +15 +15 
E +2 +14 +I -3 -5 +2 -2 0 -9 -10 -5 -17 -20 -21 0 -7 
F +9 +12 () -6 -8 -7 -6 -7 -10 -9 -5 -12 -14 -17 -1 +2 
JRL(d) +3 +4 +14 +3 +4 -2 +35 +8 +10 +5 -6 +18 -7 -4 -6 -7 
I -2 +6 +3 -2 () +I -4 -6 -8 -2 -5 -10 -13 -6 0 -2 
L(dJ(g) +25 +41 +16 +II -8 +II -13 +21 +3 -12 +6 +23 +7 +I +10 +9 
NL +3 +7 +I -I -3 -6 +6 +4 -7 0 +5 +l -5 -3 -17 -11 
p 
-5 -2 +7 -12 -20 -14 -7 -11 -20 -19 -7 -17 -24 -13 -18 -3 
UK(ct) 0 -I -5 -15 -15 -15 +3 0 -2 +2 -7 +7 +4 +7 +l +9 
EUR(d)** +4 +6 +3 -2 -4 -4 -I -3 -5 -5 -6 -9 -12 -12 -3 0 
** Excluding the five new German Lander. (a) The changes in volume are calculated by dividing the changes in value, based on the :-.urvey:-., by the corre:-.ponding dellator:,., for gross capital fomiation. For 1993 and 1994 foreca."t detlator is used. 
(bi Chemicals, man-made fibres, petroleum refining, rubber processing, etc. 
(cl Manufacture of textiles, footwear, wood, paper. printing and processing of plastic industries. 
(d) Excluding the extractive industrie:-.. 
(el Weighted total of the above (not given when data are substantially incomplete). 
(f) Including the metallurgical industries. 
(g) Including energy and water. 
Source : European Commission busines\ surveys. 
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1985 = IOO 
Gross fixed capital formation in 
the whole economy in constant 
prices (national accounts data : 
1985 = 100) 
Gross domestic 
product in constant 
prices (1985 = 100) 
Number of employees in manufacturing 
industry (1985 = l 00) 
Gross fixed capital formation 
in industry in constant prices 
(estimated from survey data : 
1985 = 100) 
80 -~-~~-~--~--~-~~-~--~--~-~~~ 
76 78 80 82 84 86 88 90 92 
1993 and 1994 ; Estimations by the services of the Commission. 
Source Eurostat, economic forecasts and European Commission business surveys. 
BUSINESS AND CONSUMER SURVEY RESULTS 
IN CENTRAL AND EASTERN EUROPE 
94 
The Commission services participated, within the 
framework of the PHARE-programme, in the project of 
assisting Central and Eastern European countries in setting up 
business and consumer surveys, according to the Harmonized 
Programme of the European Commission. The data below 
result from this project. The business and consumer survey 
results are a unique source of information on the recent 
economic evolutions in Central and Eastern Europe. Note 
that most series are originally not quarterly, but are averages 
of monthly data. In this way the series are smoothed without 
applying seasonal adjustment procedures. 
TABLE 10 : Business and consumer survey results in Central and Eastern Europe 
-
1992 1993 1992 1993 1994 
lJ lll IV ll Ill IV II 
INDUSTRY SURVEY 
INDUSTRIAL BULGARIA -15 -27 -19 -14 -16 -II -20 -32 -29 -25 -20 -18 
CONFIDENCE CZECH REP. -14 -24 -20 -8 -18 -33 -21 
INDJCATOR HUNGARY -19 -5 -22 -25 -14 -12 -3 -II -6 0 
LITHUANIA -23 -26 -29 -14 -27 -37 
POLAND -12 -4 -22 -20 -4 0 3 -14 -1 
ROMANIA -II -I 4 -I -30 -19 -I 15 -9 -7 -14 
SLOVAK REP. 0 -3 4 15 
----------
- -------- -
-- - - - - ------ - - --
- - - - -
CAPACITY BULGARIA 58 56 58 60 57 56 60 56 55 54 57 59 
UTILIZATION CZECH REP. 76 73 74 78 75 75 75 72 73 
(IN%) HUNGARY 68 71 66 66 70 68 69 69 71 73 
LITHUANIA 52 54 53 49 51 49 49 
POLAND 61 62 60 59 61 63 62 62 62 
SLOVAK REP. 74 74 75 75 
-- - - - -- -




CONFIDENCE BULGARIA -52 -55 -51 -49 -53 -50 -51 
INDICATOR ROMANIA -36 -15 
SLOVAK REP. -71 -72 -57 
RETAIL TRADE SURVEY 
PRESENT BULGARIA 16 22 16 16 
BUSINESS ROMANIA 53 
SITUATION SLOVAK REP. -22 -14 
-
CONSUMER SURVEY 
CONFIDENCE INDICATOR HUNGARY -63 -65 -57 -66 -64 --49 
- --- - - - - - --- -- - - -- - - -
-- -- --- -- -
- --- - --
Source: Harmonized surveys conducted by national statistical (and other) institutes. 
• 
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Questions of European Community business and consumer surveys* 
Manufacturing industry 
Monthly: 
- production trend ob~erved in recent months : up, unchanged, down ? 
- asse~sment of order-book levels : above normal, normal, below normal ? 
- assessment of export order-book levels · above normal, nonnal, below nmmal? 
- asses~mcnt of ~tock~ of finished goods : above normal, normal, below normal? 
- production expectations for the months ahead : up, unchanged, down? 
- selling-price expectations for the months ahead: up, unchanged, down? 
Quarterly (January, April, July and October) 
- employment expectations for the months ahead : up, unchanged, down ? 
- limits to production: none, insufficient demand, shortage of labour, lack of equipment, others? 
- assessment of current production capacity . more than sufficient, sufficient, not sufficient? 
- duration of production assured by current order-book levels : in months ? 
- new orders in recent months : up, unchanged, down ? 
- export expectations for the months ahead . up, unchanged, down? 
- current level of capacity utilization : in percentage ? 
- assessment of stock!-, of rav... material : high, normal, low ? 
All industries 
Half-yearly (undertaken in March/April and October/November): 
- investment trends and prospects : yearly percentage change of investment expenditure in 
current money values. 
Building industry 
Monthly: 
- current production compared with the preceding months: up, unchanged, down '? 
- limits to production: none, insufficient demand, bad weather, shortage of manpower, shortage 
of material and/or equipment, others ? 
- order-books or production schedules : above normal, nonnal, below normal ? 
- employment expectations for the months ahead : up, unchanged, down '? 
- price expectations for the month\ ahead: up, unchanged, down ? 
Quarterly (Januar,, April, July and October): 
- duration of assured production . in month\ ? 
Retail trade sector 
Monthly: 
- we consider our present business (sales) position to be · good, satisfactory (nom1al for the 
\eason), bad: 
- we consider our present stock to be : too small, adequate (normal for the season), too large: 
- we expect that our orders placed with suppliers during the next (three) months, excluding purely 
seasonal variations, will be : up, unchanged, down; 
- our busines\ trend over the next six months, excluding purely seasonal variations, will 
improve, remain unchanged, deteriorate. 
Quarterly: 
- In the next (three) months, and compared with today, the number of persons we employ will . 
increase, remain unchanged, decline. 
Consumer survey 
Monthly: 
- How does the financial situation of your household now compare with what it was 12 months 
ago? got a lot better, got a little better, stayed the same, got a little worse, got a lot worse, don't 
know. 
- How do you think the financial position of your household will change over the next 12 
months ? get a lot better, get a little better. stay the same, get a little wor-.c, get a lot wor\e, don't 
know. 
- How do you think the general economic situation in this country ha\ changed over the la~t 12 
month~? got a lot better, got a little better, stJ.y the same, got a little worse, got a lot won,e. don't 
know. 
- How do you think the general economic situation in this country will develop over the next 12 
months? get a lot better. get a little better, stay the same, get a little worse. get a lot wor\e, don't 
know. 
- Compared with what it was 12 month\ ago, do you think the cost of living i'> now: very much 
higher, quit a bit higher, a little higher, about the !-,aJTie, lower. don't know '? 
- By comparison with what is happening now, do you think that in the next 12 month\: there will 
be a more rapid increase in prices, prices will increase at the same rate. price\ will increase at a 
\lower rate, prices will stay about the ~ame, prices will fall \lightly, don't know ? 
- How do you think the level of unemployment in the country will change over the next 12 
months? Will it increase ~harply, increa~e slightly, remain the \ame. fall slightly. fall ~harply, 
don't know? 
- Do you think that there is an advantage for people to mak.e major purchases ( furniture, washing 
machines, TV set, etc.) at the present time'? Ye~. now is the right time; it is neither the right time 
nor the wrong time; no, it is the wrong time. the purchase should be postponed; don't know. 
- Over the next 12 months, how do you think the amount of money you will \pend on major 
purchases will compare with what you spent over the last 12 month'>? Will it be: much more. a 
little more, about the ~ame. a little Jes!-,, much less, don ·r know. 
- In view of the general economic situation, do you think thi~ is : a very good time to save, quite a go<xl 
time to save. rather an unfavourable time to save, a very unfavourable time to save, don't know. 
- Over the next 12 months. how likely are you to he able to save any money'? Very likely, fairly 
likely, fairly unlikely, very unlikely, don't know. 
- Which of these statements best describes the present financial situation of your household? We 
are running into debt, we are having to draw on our ~aving~. we arcju~t managing to make ends 
meet on our income, we are saving a little, we are saving a lot, don't know. 
Economic sentiment indicator 
The economic sentiment indicator is a composite measure in which the industrial confidence 
indicator and the consumer confidence indicator are given equal weight, while the construction 
confidence indicator and the share-price index are attributed half the weight of each of the other 
two. The share-price index is included in the composite indicator in ratio-to-trend form, in order to 
separate short-term or cyclical variations from long-tcnn increase\ in the value of .\hares. The 
long-term trend of the !-,Cries is calculated using the NBER Bry-Boschan growth cycle 
programme. 
Industrial confidence indicator 
The industrial confidence indicator is the arithmetic average of the answers (balance\) to the 
questions on production expectations, order-books and stocks (the latter with inverted ~ign). 
Construction confidence indicator 
The construction confidence indicator i~ the arithmetic average of the answers (balances) to the 
questions on order-books and employment expectations. 
Consumer confidence indicator 
The consumer confidence indicator is the arithmetic average of the an~wer~ (balances) to the four 
questions on the financial situation of households and general economic situation (pa~t and 
future) together with that on the advisability of making major purchases. 
(*) See Supplement B : Special edition -- July 1991. 
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